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Abstract
This paper proposes a new guidebook analysis method for the study of tourist–historic cities, which are well 
recognized in the Maghreb; hence, six cities from this region were selected for the research sample (Algiers 
and Constantine in Algeria, Marrakesh and Tangier in Morocco, and Sousse and Tunis in Tunisia). The main 
purpose of this research paper is to indicate the advantages and disadvantages of this original method.
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Introduction

Guidebooks constitute a valuable source 
of information for the scientist analysing social 
and cultural phenomena and processes (Bhat-
tacharyya, 1997; McGregor, 2000). In the sec-
ond decade of the 21st century, they continue 
to play an important role in studies on tourism 
(Cordeiro, 2011; Garrod & Kosowska, 2012; 
Bender, Gidlow, & Fisher, 2013; Roberson, 
2015). They are used in long-term historical 
research, among other things, to create a map 
of the development of tourist spots around 
the world from the late 17th to the early 21st 
century (Antonescu & Stock, 2014). 

There are several ways to interpret the con-
tent of guidebooks (Peel & Sorenson, 2016). Vaj-
da (2011) highlighted three: geographical, psy-
choanalytical and lexical. The first examines the 
changing approach of tourists to space, which 
is reflected in the graphics of the guidebooks 
(Verdier, 2011). In the psychoanalytic approach, 
attention is paid to the content in terms of the 
methods and purposes of shaping the image 
of the place (Assoun, 2011). In the lexical 
approach, the focus is on the vocabulary used 
to relate to the space (Martinez, 2011). Mazor-
-Tregerman, Mansfeld, and Elyada (2017) noted 
that science continues to need new methodo-
logical approaches to tourist guidebooks.
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In his studies on urban tourism, Liszewski 
(2014) developed a method for guidebook 
analysis. It was based on the assumption 
that once a new spot is considered touristi-
cally attractive, it is entered in subsequent 
editions of guidebooks. This allowed the 
changing number of places considered tour-
ist attractions to be tracked. A key advantage 
of such an analysis was the fact that it looked 
at a long period of time, stretching from the 
very beginning of tourism in a given city until 
modern times. Liszewski did not, however, set 
down the principles for the extraction of rel-
evant tourist attractions from the content 
of guidebooks. Incorrect identification of such 
attractions may result in errors in analysis. 
Moreover, Liszewski did not take objects oth-
er than tourist attractions (such as hotels) into 
consideration; therefore, his analysis could 
not be comprehensive (Kałaska, 2018).

Tourist–historic city research requires 
holistic and long-term analysis (Cohen-Hat-
tab, 2004). The potential of tourist guide-
books has not yet been used to analyse such 
cities. The methods applied thus far do not 
allow for quantification of the information 
obtained at the level of individual sections 
of those cities. 

Thus, the aim of this article is to propose 
a new gu id ebook analysis method for the study 
of tourist–historic cities. This method contains 
procedures for obtaining data from guide-
books and processing it in numerical form. 

Theoretical background: 
model of the tourist-historic city

Based on a review of scientific publications 
up until the end of 2010, Ashworth and 
Page (2011) distinguished 12 thematic areas 
of research on urban tourism. Among other 
things, the studies concentrated on theoreti-
cal models. “Whilst critics of models may well 
argue that the postmodern city is too com-
plex to disaggregate, simplify and reduce 
to a number of consumption-specific ele-
ments, it is a starting point for a more spa-
tially-informed analysis of the city” (Ashworth 
& Page, 2011: 5). Above all, these models 

provide answers to questions about city man-
agement in the context of tourism develop-
ment (Ashworth & Tunbridge, 2000). Cohen-
-Hattab (2004) emphasized the importance 
of the following models: the accommodation 
services model (Ashworth, 1989); and Tun-
bridge and Ashworth’s model of the tourist-
historic city (2000) – important for analysis 
in cities with precious historical values. The 
model of the tourist-historic city based on the 
analysis of multifunctional medium-sized 
cities in North-western Europe. The model 
presents four development phases of the 
morphological and functional fields of a tour-
ist–historic city. According to Ashworth and 
Tunbridge (2000: 94): “this, or similar, struc-
tural models, can be applied to a number 
of broad cultural regions other than North-
western Europe, from where it was derived”. 
Within the framework of the cultural and 
historical variations of tourist-historic cities, 
the authors distinguished this variant taking 
into account the differences in the processes 
characteristic of Islam and the transformation 
of pre-industrial urban forms under the influ-
ence of western colonization. This led to the 
creation of dualistic colonial/indigenous cities.

Tourist–historic cities have been men-
tioned in the studies of the sphere co-devel-
oped by Muslims. (Worden, 2001; Sutton & 
Fahmi, 2002). This term has generally been 
used only to determine the type of city, with-
out reference to the model. The exception was 
the Jerusalem variant (Cohen-Hattab, 2004). 
It has been proved that the use of a theoreti-
cal model, omitting historical analysis, does 
not allow a full understanding of the devel-
opment mechanisms of tourist-historic cit-
ies (Cohen-Hattab, 2004); research should 
be based on a historical-geographic perspec-
tive, combined with theoretical models.

Methodology
New guidebook analysis method

This paper proposes an original guidebook 
analysis method for the study of tourist-
historic cities. Five stages  of analysis were 
outlined (Fig. 1). 
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1. Selection of the research sample and 
acquisition of source material. The choice 
of material stems from the assumptions 
of the research. The actual selection of trav-
el guides occurs in multiple stages. The 
standardized way of acquiring the guide-
books involves performing consecutive 
actions, and thus:

• conducting a diagnosis on the history 
of the publication of guidebooks describ-
ing the cities of a given area;

• selecting one publishing house which 
publishes guidebooks in collections peri-
odically, every few years. This means that 
a relatively similar style of describing cities 
will be maintained for the longest possible 
research period. It also ensures the great-
est possible continuity in the analysis; 

• acquiring guidebooks from the selected 
publisher and series;

• using only those guidebooks which gen-
eralize content about the research area 
in the same or a similar way. This step 
is mandatory in the comparative analysis 
of cities; 

• supplementing the sample with guide-
books available in other library collec-
tions and archives. This is an indispensa-
ble measure if there are long time gaps 
between editions following consultation 
at the selected library; 

• expanding the collected source material 
with items from other publishing houses. 
This is done in situations where the con-
tinuity of analysis is impossible. It is best 
to include publications issued in the same 
country and language, which minimizes the 
impact of differences between the publish-
ing styles of different cultural circles when 
interpreting the results of the analysis; 

• finalizing the list of guidebooks selected 
for analysis. Only then is it possible to pre-
cisely determine the time range of the 
study, based on the dates of the oldest 
and most recent publications.

2. Identification of the special features of the 
guidebooks in the sample. The selected 
guidebooks are characterized by their 
structure. The sections devoted to the cit-
ies are identified and selections are made 
based on their usefulness to the research.

3. Identification of the units of analysis. It is 
assumed that the units of analysis are ele-
ments of tourism (after Jansen-Verbeke, 
1986). They are identified from the select-
ed sections of the guidebook using a pre-
viously prepared list of these elements 
grouped according to type. In connection 
with the research objective, field obser-
vations in the analysed cities are helpful 
in addition to the literature of guidebooks 
and publications on tourism. The method 
of separation of the units of analysis pro-
ceeds according to the rules specified 
by the researcher.

4. Development of analytical categories. 
The analytical categories are determined 
on the basis of the previously drawn up list 
of the elements of tourism. The list is modi-
fied, striving for maximum simplification. 
Therefore, the smallest possible number 
of categories is distinguished in relation 
to the objective and area of the research. 
However, they must be exhaustive (each ele-
ment is assigned to a category) and mutu-
ally exclusive (no element can be included 
in more than one category). Each category 
receives an index in the form of a letter. 

5. Coding and counting of units of analysis. 
List of results. The raw data is transformed 

Selection of 
the research 
sample and 

acquisition of 
source 
material

Identification 
of the special 
features of the 
guidebooks in 
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Identification
of the units
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Figure 1. Guidebook analysis method for the study of tourist-historic cities
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into a standardized form. Its coding follows 
the adopted indexed analytical categories. 
Next, the codes are counted for each 
year of the guidebook’s publication. The 
results are presented in the form of tables 
or graphs. 

Study areas

The Maghreb has long been a research area 
for urban tourism (Widmer-Mü nch, 1990; 
Bencheikh, Gariépy, Poullaouec-Gonidec, Bail-
lard, & Hardy, 1995; Kałaska, 2015; Sarmen-
to, 2017; Kania & Kałaska, 2019). Specialists 
in the colonial history of tourism have used 
guidebooks as a source of information, often 
the only one at their disposal (Boutbouqalt, 
2009). Kałaska (2020) proved that the tourist–
historic city model had not been yet applied 
to study the Maghreb. In this region there are 
places of ancient and medieval origin, trans-
formed during the colonial period into tourist-
historic cities, often influenced by initiatives 
flowing from metropolises (Cohen-Hattab 
& Katz, 2001).

From the 19th century onwards, the cities 
of the Maghreb were subject to French influ-
ences. The French implemented a Western-
dominated model of urban development 
(Steward, 1999). The authorities identified the 
European lifestyle and urban development 
policy as a way to legitimize hegemony over 
a separate civilization. Thus, a dualistic city 
was formed, consisting of: (1) the medina, 
inhabited by indigenous people and 2) the 
European quarter, referred to as ville euro-
péenne in French, where Europeans arrived 
from the metropolises. The medina was seen 
by the colonial authorities as the antithesis 
to the ville européenne (Escher & Schepers, 
2008). The medina, the “ghetto musulman” 
(Abdelkafi, 1989: 251), was treated as an 
accessory of the European quarter (Lawless, 
1981).

For the purposes of this study, in each 
of the three countries considered the core 
of the Maghreb region (Algeria, Morocco, 
Tunisia), the number of dualistic cities was 
limited to two. The study covered a total of six 

cities (Algiers and Constantine in Algeria, 
Marrakesh and Tangier in Morocco, and 
Sousse and Tunis in Tunisia) that correspond 
to the different categories of tourist-his-
toric cities distinguished by Ashworth and 
Tunbridge (2000), depending on:
• physico-geographical location – Marrake-

sh is a circular city that is growing stead-
ily in different directions; Algiers, Tunis, 
Sousse and Tangier are examples of the 
waterfront variant, while Constantine, due 
to the location of its historical part on the 
edge of the deep ravine of the Rhumel 
river, can be considered an acropolis 
city;

•  population – Algiers and Tunis are big cit-
ies, with more than 1 million inhabitants 
in 2014, while the others had a medium-
sized population. The population of the 
largest city was over ten times that of the 
smallest (Tab. 1). 
During both the colonial and post-colonial 

periods, the selected cities occupied a high 
position in the hierarchy of the countries’ 
settlement networks.

In this study, it was determined whether, 
in dualistic cities with different demographic 
potential and physico-geographical features, 
the analysis of travel guides could be used 
in research on the history of tourism.

Results: guidebook analysis 
method in the Maghreb

In the present study, a procedure was applied 
based on obtaining and processing data from 
the selected guidebooks, considering their 
special features, the characteristics of the 
area and the research objectives.

Selection of the research sample and 
acquisition of source material

The analysis was based on guidebooks 
published by Hachette – the longest-run-
ning series, from the 1860s to the present 
day (Berthonnet, 2006), describing the 
Maghreb in French (Guide Joanne, and from 
1919 onwards Guide Bleu). 
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In 2014, the research material was acquired 
at the Bibliothèque du tourisme et des voyag-
es in Paris, which has an abundant collection 
of guidebooks collated by the Touring Club 
de France and dating from 1890. Literary 
items were selected that contained informa-
tion on at least one of the studied cities with 
similar content generalization. Publication 
deficiencies were supplemented with versions 
from the resources of the National Library 
of France. Due to the inability to acquire Guide 
Bleu guidebooks on Algeria published after 
1986, English-language items were added 
to the sample. Ultimately, 35 guidebooks were 
selected from the period 1882-2014. 

Identification of the special features 
of the guidebooks in the sample

The research sample consisted almost 
exclusively of French-language classical 
guidebooks, treated as a compendium 
of knowledge, and a textbook on art history, 
presenting the natural, economic and socio-
demographic aspects. Descriptions of monu-
ments predominated. Over the years, the 
structure of these guidebooks did not change 
substantially. They were split into four sec-
tions for each city: 
• an introductory description (including location), 
• a historical background, 

•  a list of recommended elements of the 
touristic facilities,

• a basic touristic description, often divided 
into sightseeing routes, containing infor-
mation on tourist attractions and tips 
about landmarks located along the route; 
in guidebooks issued before 1914, the dis-
tinction between tourist attractions and 
other features is virtually impossible.
During the colonial period, the guidebooks 

were written by scientists, politicians and art-
ists (Hillali, 2009). Barthes (1957) accuses 
them of succumbing to political pressure. 
As in the case of opinion-making newspapers 
(Kałaska & Wites, 2015), the narrative of post-
colonial French guidebooks is based on neoco-
lonial relations. However, the commercial pur-
pose of their publication is more important.

Identification of the units of analysis 
and creation of the database

The basic units of analysis are the elements 
of tourism identified from two sections of the 
guidebooks: (1) from the list of the touris-
tic facilities and (2) from the basic touristic 
description. The elements listed under these 
types were extracted (Tab. 2). 

Three principles were followed in separat-
ing out the independent units of analysis. The 
following were distinguished:

Table 1. Characteristics of the research area

Country City

1931 2014

population 
(in thousands)

ranking in the 
settlement 

network of the 
country 

population 
(in thousands)

ranking in the 
settlement 

network of the 
country

Algeria Algiers 337 1 2,364* 1
Constantine 105 3 448* 3

Morocco Marrakesh 195 1 929 4
Tangier 60 4 948 3

Tunisia Tunis 234 1 2,369** 1
Sousse 25 3 222 3

Footnotes: * data for 2008; ** data for the Tunis agglomeration.
Source: Dorigny, Klein, Peyroulou, Singaravélou, De Suremain, & Le Goff (2015); National Statistical 
Offices in the Maghreb (2019).
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• as many individual urban elements as pos-
sible. Separate records were created for 
cemeteries, as well as tombs. Fortifications 
were separated into city gates and forts. 
Components located inside a building 
or constituting fragments of a construc-
tion or decoration were not considered 
independent units of analysis. The furnish-
ings of temples and objects in museums 
was not itemized;

• any urban element with its own name; 
• groups of urban elements that were given 

a spatial identification in the guidebooks. 

A separate unit of analysis was assigned 
for residences located on a street named 
in the text. 
Certain items were mentioned in a guide-

book more than once. Their overrepresenta-
tion did not cause any problems. Some units 
of analysis were both a part of the touris-
tic infrastructure and a tourist attraction. 
In total, 8,207 units of analysis were included 
in the database. The tables indicate which edi-
tions of the guidebooks they were mentioned 
in. If a unit of analysis was not described 
in a year of publication, but was included 

Table 2. List of touristic elements and their types in the Maghreb

Type Touristic element

Ba
si

c 
to

ur
is

tic
 d

es
cr

ip
tio

n

sacred and sepulchral 
architecture

mosque, church, synagogue, zawiya, madrasa, cemetery, mausoleum, marabout 
tomb, dolmen

urban structure medina, district within the medina (including mellah), neighbourhood

residential architecture palace, villa, pavilion

military architecture defensive wall, city gate, kasbah, fort, bastion, ribat, barracks

public, commercial, in-
dustrial, transport and 
technical architecture

tribunal, prison, funduq, fountain, bathhouse, qanat, well, aqueduct, water cistern 
and irrigation pool, town hall, post office, museum, school, university, theatre, opera, 
casino, hippodrome, police station, court, hospital, factory, quarry, cement plant, 
lime kiln, mill, lighthouse, port, station, airport, bridge, city lift, cable car, city stair-
way, tunnel, hotel, bank, restaurant, cafe, shop, souk, market hall

other hill, mountain, lowland, valley, plateau, cave, beach, cliff, wadi, gorge, spring (includ-
ing thermal), forest, garden, park, cultivation area (including vineyard), arboretum, 
zoo, botanical garden

Li
st

 o
f t

ou
ris

tic
 fa

ci
lit

ie
s 

accommodation facility hotel, guest house, holiday village, campsite

catering facility restaurant, bar, cafe, tea room, patisserie, ice cream parlour, bakery, brasserie

trade or craft facility supermarket, shopping centre, bookshop, souvenir shop, souk, boutique, craft 
workshop

cultural, entertainment, 
recreation and sports 
facility

cinema, theatre, cabaret, night club, library, casino, disco, art gallery and other 
cultural institutions, swimming pool, tennis court, golf course, stadium, hippodrome, 
boules pitch, bathhouse, sports club (horse riding, driving, cycling, etc.), association 
(scientific, military, etc.)

organizational/ infor-
mation facility related 
to tourism

tourist information point, travel agency

transport and technical 
infrastructure facility

bus and railway station, car park for taxis and other vehicles, garage, car and bicycle 
rental, car workshop, airport, port 

other government and local government administration, diplomatic post, bank, ATM, post 
office, insurance company, police station, hospital, pharmacy, voluntary service facil-
ity, hairdresser, photography studio, internet cafe, temple

Source: Based on the field observations conducted in the six analysed cities in the period 2012-2014 and 
the literature review of analysed guidebooks.
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in the previous and following editions, then 
it was considered to have been mentioned. 

Development of analytical categories

The first category was location. Considering 
the dual nature of the cities studied, it was 
necessary to determine in which parts of the 
cities the separate elements were located: 
within the medina or outside it (according 
to the administrative boundaries from 2014). 
Beyond the borders of the medinas, among 
other things, lay the European quarter that 
had been shaped in colonial times. The delim-
itation of the medinas was performed on the 
basis of a uniform criterion. Its borders were 
the city walls depicted on the city map from 
the beginning of the colonial period. This 
period was not chosen at random. At that 
time, the authorities had not yet violated the 
original tissue of the medina.

The remaining categories were defined 
based on the previously drawn up list of types 
of touristic elements (Tab. 3). 

The elements distinguished from the basic 
touristic description attract tourists to the 
historic city, thus constituting its physical set-
ting. The elements taken from the touristic 
facilities list are referred to as facilities that 
provide tourist services. The architecture and 

urban design features were differentiated not 
according to their original utility function, but 
according to when they were created. Due 
to the lack of construction dates, colonial and 
post-colonial structures have been grouped 
in one class. The age of buildings and the 
origin of their architects and investors condi-
tioned the decisions of the authorities to turn 
them into tourist attractions (Tab. 3). Finally, 
each category received an index in the form 
of a letter.

 Coding and counting of units 
of analysis. List of results 

The coding of the units of analysis proceeded 
according to the indexes of the adopted cat-
egories (Figs. 2 and 3). 

A total of ten two-element codes were cre-
ated. They were counted according to the date 
of publication of the guidebooks. Changes 
in the number of the codes are presented in the 
bar charts. The cities were collated according 
to four codes relating to facilities (Fig. 2), and 
six codes relating to physical setting (Fig. 3). 
Each of the graphs compares four editions 
of the guidebooks published, as far as possi-
ble, at regular intervals (every 22-34 years).

The directions of changes in the number 
of touristic elements in the dualistic cities 

Table 3. Analytical categories in the analysis of guidebooks on the Maghreb

Category Subcategory Description of features Index

element of tourism physical setting pre-colonial architecture 
or urban design feature

P

colonial/post-colonial ar-
chitecture or urban design 

feature

C

green space and other open 
space

G

facilities accommodation A

other O

location medina M

beyond the medina B

Source: Based on Jansen-Verbeke (1986) and the field observations conducted in the six analysed cities 
in the period 2012-2014.
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of the Maghreb were identified (Figs. 2 and 
3). The clarification of these changes was 
based on the subject literature and, where 
possible, took into account the subjectivism 
of the authors of the guidebooks. Two theo-
retical models – the accommodation services 

model (Ashworth, 1989) and Tunbridge and 
Ashworth’s model of the tourist-historic city 
(2000) – proved to be helpful. The interpreta-
tion of the results of the analysis are present-
ed on the basis of two types of touristic ele-
ment represented by the codes AM, and CB.
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Figure 2. Number of facilities for tourists in selected cities of the Maghreb in the period 1921–2008



295A new guidebook analysis method for the study of tourist-historic cities: The case of the Maghreb

Geographia Polonica 2020, 93, 2, pp. 287-301

Accommodation in the medina (AM). In the 
period 1921-1955, the number of accommo-
dation facilities in the medina was less than 
ten in all of the analysed cities (1921-1954 
– Morocco, 1925-1955 – Algeria and Tunisia). 
This statistic did not include pre-colonial cara-
vanserais (funduqs), which operated along the 
roads connecting the main mosque with the 
gates of the city walls. They were overlooked 
in the guidebooks because they did not offer 
enough comfort to their readers, who often 
came from aristocratic families. They were 
also used by visiting merchants and Muslim 
pilgrims (Widmer-Mü nch, 1990). They formed 
the concentration area of A-type hotels, 
according to Ashworth’s classification (1989).

From the 1920s until the end of colonial-
ism in the Maghreb, the number of accom-
modation facilities increased only in the 
medina of Morocco. The largest increase 
was observed in Tangier, frequently vis-
ited by merchants and diplomats. Especially 
in this city, but also in the others analysed, 
there were small hotels and guest houses 
with a capacity of no more than 50 rooms. 
They were invested in by Europeans arriving 
to stay permanently (Clandermond & MacCa-
rthy, 2013). Families offered tourism accom-
modation in typically modest conditions, but 
in new buildings squeezed between compact 
constructions. They were located on the main 
square of the medina (for example, Petit 
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Socco in Tangier) or nearby (for example, 
in the Zitoun Kedim district in Marrakesh). 

The s mall hotels near Jemaa el-Fnaa 
Square (Marrakesh) were focused around the 
station created by the French serving inter-
city vehicular traffic. However, this was a con-
centration area of B-type hotels (Ashworth, 
1989), rarely encountered within the walls 
of the Maghreb medina.

Only inside the city walls of Morocco were 
individual, luxury, medium-sized hotels (50-
-100 rooms) created. They were built on the 
outskirts of the medina, on the side of the 
European quarter. Hotel La Mamounia was 
established in a palace in the Arab gardens 
of Marrakesh (Llanes, 2009). On the other 
hand, the Continental Hotel was built on the 
city walls of Tangier.

Even during the colonial period, small 
hotels and guest houses were losing their 
profitability due to the small number of facili-
ties for demanding Western clients. Some 
of the owners decided to close them. Underin-
vested accommodation facilities also ceased 
operation in the post-colonial period. Only 
in the medina of Marrakesh were low-budget 
hotels being created up until 1980, when the 
transport station was moved outside the city 
walls. In Algerian cities, this was observed 
until 2007. 

In the cities of Morocco and Tunisia, 
at the end of the 20th century, an increase 
was observed in the number of small hotels 
and guest houses, most often those of a high 
standard. This was associated with the 
renewal of the medina. The process of reha-
bilitation differed depending on the country, 
which affected the rate and scale of changes 
in the accommodation available. In Tunis 
and Sousse, it was difficult for foreigners 
to run businesses, and only a few residents 
had sufficient savings to invest. In these 
conditions, few accommodation facilities 
were created (Escher & Schepers, 2008). 
Meanwhile, in Morocco, foreigners were not 
legally restricted. Especially in Marrakesh, 
they could buy dilapidated palaces and other 
historic structures for next to nothing, reno-
vate them and turn them into guest houses 

(Kurzac-Souali 2009, Montedoro, 2018). This 
scheme creates a new type not included 
in Ashworth’s model (1989).

Colonial and post-colonial architecture 
and urban design feature beyond the medina 
(CB). With the increasing urbanization caused 
by the influx of Europeans to the cities of the 
Maghreb, there was an increase in the num-
ber of facilities created according to Western 
standards outside the medina (1921-1954 
– Morocco, 1925-1955 – Algeria, Tunisia). 
In the travel guides, the most frequent exam-
ples of colonial architecture were those locat-
ed in the vicinity of the historic core. Some 
of these buildings fulfilled service functions 
for residents and tourists. Others constituted 
part of the touristic scenery on the route con-
necting the tourist attractions of the medina 
with accommodation facilities located mainly 
in the European quarter. These were second-
ary attractions, passed on the way to the 
primary attractions (Swarbrooke, 2002). 

The authors of guidebooks from the coloni-
al period documented the development of the 
European quarter. Residences, diplomatic 
missions, other public institutions and Chris-
tian sacral buildings were built, particularly 
vigorously for the commemoration of impor-
tant events. Public space was enriched with 
small architecture. Fountains, monuments, 
busts, commemorative plaques, obelisks 
and music kiosks began to appear (Oulebsir, 
2004). Visible signs of European presence 
were established: monuments of figures 
related to the politics and history of France 
and the colonized Maghreb. Celebrated fig-
ures from the world of science, culture and 
sport were commemorated. After World 
War I, numerous monuments of the fallen 
appeared, especially in the cities of Algeria 
(Monmarché , 1938).

There was a decrease in the number 
of colonial elements outside the city medi-
nas mentioned in the guidebooks (1954-1978 
– Morocco, 1955-1977 – Algeria and Tuni-
sia). Above all, the description of the sights 
most associated with colonialism came 
to a halt. The authorities began to cut them-
selves off from the past by dismantling the 
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material symbols of foreign rule and cul-
ture. Only a few months after the proclaim-
ing of independence, many monuments, 
busts and commemorative plaques related 
to the French were removed (Grabar, 2014; 
Kazdaghli, 2008).

Between 1977 and 2008, a further 
decrease was observed in the number 
of colonial features outside the medinas 
of Algerian cities. During the period of Islam-
ization and civil war, some non-Muslim tem-
ples were destroyed (in Algiers, St Anna’s 
Church was replaced with a shopping cen-
tre). Most of the structures, however, were 
preserved, but gradually fell into disrepair. 
No conservation efforts were made because 
they were not considered to be part of the 
national heritage. They were subject to archi-
tectural and functional transformations. This 
applied to churches and synagogues (in 
Algiers, St. Louis’ Church was transformed 
into a cultural centre, and the synagogue 
at Chibah Said Street was adapted to house 
a boarding school). In many cases, it was the 
job of the authorities to desacralize them 
by giving them a new usability. Most often 
they became mosques (Nessark, 2014). 
Stripped of their original decorations and 
furnishings, they were no longer of interest 
to foreign tourists, mostly Christians, and 
consequently ceased to be described in the 
guidebooks.

Travel guides focussed on the increas-
ing number of colonial features outside the 
medinas of cities in Morocco and Tunisia 
(1977-2009 – Tunisia, 1978-2012 – Morocco). 
From the end of the 1980s, decrees began 
to be published by virtue of which the first 
structures from the time of the French pro-
tectorate became monuments. 1998 saw 
the launch of the first rehabilitation project 
within a European quarter in the Maghreb. 
It incorporated constructions from the 19th 
and 20th centuries, tangential to the medina 
of Tunis (Ben Becher, 2003). These activi-
ties resulted in the restoration of splendour 
to many buildings, which began to be rec-
ognized as primary attractions. In Morocco, 
the approach of the authorities to colonial 

development also changed (Cattedra, 2003). 
The decision was made to renovate buildings 
which, in time, began to be described once 
again in the guidebooks.

Discussion and conclusion

The article presents the author’s own, inno-
vative, five-stage guidebook analysis method 
for the study of tourist–historic cities. Fig-
ure 1 is its graphic representation. The pro-
posed comparative studies were conducted 
on a sample of six tourist–historic cities of the 
Maghreb – Algiers and Constantine in Alge-
ria, Marrakesh and Tangier in Morocco, and 
Sousse and Tunis in Tunisia. 

The applied method allows for tracking 
changes in tourist–historic cities from the 
very beginning of the existence of tourism 
(which in the case of the Maghreb means 
since the 1920s or earlier). The advantages 
of this method include: (1) identifying tenden-
cies and directions of changes in the number 
of touristic elements; (2) comparing cities 
with each other, even over the long-term; (3) 
consistent inference about touristic changes 
in cities based on one research method. This 
makes it possible to track changes in the 
number of (1) all touristic objects (not only 
tourist attractions); (2) touristic objects within 
specialized morphological-functional areas 
of tourist–historic cities (in the Maghreb, e.g. 
medina).

The disadvantages of the developed 
guidebook method include: (1) the lengthi-
ness of the stage involving the determination 
of the units of analysis (touristic elements) 
identified from sections of the guidebooks 
using the prepared list; (2) the lack of possi-
bility to reconstruct the condition of tourist 
facilities for a given year. These elements 
are selected by their considerable number, 
especially in guidebooks issued since the end 
of the 20th century; (3) the lack of informa-
tion on all the authors of the guidebooks, 
which is necessary for interpreting the results 
of the analysis. In many cases, theref ore, 
their level of ideological commitment cannot 
be assessed.
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The usefulness of the proposed method 
is limited in the case of towns with a small 
area and low population. In towns of low 
demographic potential, a small number 
of touristic objects can be extracted from 
the guidebook content, which hinders or pre-
vents tracking tendencies and directions 
of changes over time. However, it is difficult 
to establish the lowest value of area and 
population that serves as a basis for drawing 
justified conclusions. In order to specify such 
a limit, it should be helpful to apply the meth-
od to a larger number of research studies 
in different areas of the world.

The research did not involve a thorough 
delimitation of the tourist-historic cities in the 
analysed cities. It would be worthwhile using 
geostatistical analysis for this purpose (for 
example, hotspots analysis). The implementa-
tion of such methods, however, requires the 
establishment of geographical coordinates, 
which is not always possible, especially in the 
case of touristic elements from the colonial 
period. 

The aggregation of data from travel 
guides could determine a new perspective for 
the study of tourist-historic cities, especially 
in the Global South, including the Maghreb. 
Historical sources are incomplete, and the 
credibility and accuracy of the official sta-
tistics published nowadays arouses reser-
vations in countries with authoritarian rule 
(Kiregyera, 2015; Plekhanov, 2017). Research 
on tourist–historic cities is aided by interpre-
tations of the content of travel guides. Bear-
ing in mind the traditionally non-quantitative 
approach to the topic in this part of the world, 
thanks to the applied procedure, it was pos-
sible to quantify data – that is, to transform 
it from a qualitative to a quantitative form.

Editors‘ note:
Unless otherwise stated, the sources of tables and 
figures are the authors‘, on the basis of their own 
research.
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